
   
 
Global Health Resources subscribers have access to the subscriber only web site content, and also receive 
three e-newsletters: International Factoids (weekly on Fridays), International Health Care Business 
Strategies (Monthly) and Communiques (weekly on Wednesdays.) Communiques is also distributed monthly 
to an expanded distribution of 3,900 targeted professionals.  
 
Global Health Resources subscribers by Org. Category and Job Level are as follows: 
 

Organization Percent 
Consulting 8.4% 
Employer/Benefits 10.5% 
International Consulting 2.1% 
International Government 5.3% 
International Health Plan 3.2% 
International Provider 3.2% 
Press 3.2% 
U.S. Health Plan 41.1% 
U.S. Provider 11.6% 
Vendor 11.6% 
Grand Total 100.0%  

Job Level Percent 
VP/SVP/EVP 23.3% 
C-Suite 21.9% 
Director 21.9% 
Other 16.4% 
Manager 11.0% 
Medical Director 5.5% 
Grand Total 100.0%  

 
The expanded International distribution list by domain extensions is as follows: 
 

Domain Percent Country/Type 
com 52.30% Commercial 
org 10.59% Non-Profit Organization 
gov 5.37% Government 
edu 3.29% Educational 
net 2.93% Network 
uk 2.16% United Kingdom 
in 2.11% India 
us 1.31% United States 
za 1.23% South Africa 
br 1.03% Brazil 
es 1.00% Spain 
ca 0.82% Canada 
se 0.80% Sweden 
de 0.80% Germany 
au 0.80% Australia 
ar 0.80% Argentina 
it 0.72% Italy 
cz 0.72% Czech Republic 
nl 0.67% Netherlands 
ie 0.59% Ireland 
fr 0.57% France 
il 0.57% Israel 
mx 0.51% Mexico 
be 0.46% Belgium 
id 0.39% Indonesia  

Domain Percent Country/Type 
pl 0.39% Poland 
my 0.39% Malaysia 
int 0.41% International 
sg 0.33% Singapore 
nz 0.31% New Zealand  
fi 0.28% Finland 
gr 0.26% Greece 
cl 0.26% Chile 
ch 0.23% Switzerland 
cn 0.23% China 
pt 0.21% Portugal 
jp 0.21% Japan 
ro 0.18% Romania 
pe 0.18% Peru 
eu 0.18% European Union 
th 0.15% Thailand 
ru 0.15% Russian Federation 
hk 0.15% Hong Kong 
coop 0.15% NCBA member 
uy 0.13% Uruguay 
ae 0.13% United Arab Emirates 
dk 0.13% Denmark 
co 0.13% Colombia 
All Others 2.30%  
 100.00% Grand Total  

 


